DAFTAR ISI

Halaman

HALAMAN JUDUL ...t [
LEMBAR PERSETUJUAN SKRIPSI ......coviiiiiiecececeseeee e i
LEMBAR PENGESAHAN .....ooiiiit ettt iii
KATA PENGANTAR ..ottt sttt 1\
ABSTRAKSI ...t Vi
ABSTRACT .ottt et ettt reanes vii
DAFTAR IS oottt viii
DAFTAR TABEL ..ot Xi
DAFTAR GAMBAR ...ttt xii
DAFTAR LAMPIRAN ..ottt et Xiii
BAB I PENDAHULUAN ..ottt 1
1.1, Latar Belakang ......cccccveiieiiiieeiecc et 1

1.2. Identifikasi dan Pembatasan Masalah.....................cccocveviiieinennns 6

1.2.1. Identifikasi Masalah...........cccccooiiieiiiin i 6

1.2.2. Pembatasan Masalah .............c.ccccovveviiiiiiieie e 6

1.3. Rumusan Masalah ............cccoveeieiiiiieiicc e 6

1.4, Tujuan Penelitian .......coccooeiiiiiiiiece e 7

1.5. Manfaat Penelitian .........ccooevveiiiiiiieceee e 8

BAB Il LANDASAN TEORI .....coociiiiiceeece e 9
2.1, EKUITAS METEK .....ooeeeiiiieecie ettt 9

2.1.1. Pengertian EKUitas Merek .........cccooeiiveieiieniee e 9

2.1.1.1 Elemen-elemen EKuitas Merek ...........cccccuvveviiiieiienesiicseenens 9

2.1.1.2 Peran EKUItas MEreK ..........ccceviieiiieiiie e 16

2.1.2 Kualitas Produk ...........ccoviiiiiieieic et 18

2.1.2.1. Pengertian Kualitas Produk..............ccoovvviiiinieniiencnce 18

2.1.2.2. Dimensi Kualitas Produk ...........ccccceviiiiieeie e 18

2.1.3 Promosi Penjualan............ccooeieiiiiniiiniiceeee e 19

2.1.3.1. Tujuan Promosi Penjualan ............cccooceviiieeie i 20

2.1.4 Minat Beli Ulang.......ccooiiiiiiiiiiesee e 21

2.2. Hasil Penelitian Sebelumnya.............ccccooveiiiiii e 22

2.3. Hubungan antar variabel .............cccccoviiiiiiii 25

2.3.1. Hubungan antara Brand Equity dengan Minat Beli Ulang ........ 25

2.3.2. Hubungan antara Kualitas Produk dengan Minat Beli Ulang...... 26

2.3.3. Hubungan antara Promosi Penjualan dengan Minat Beli Ulang . 27

2.4, HIPOTESIS ..ttt bbb 27

2.5. Model Penelitian ..........ccoevviiiiieiieie e 28

Vii



BAB Il METODE PENELITIAN ....cooiiiiiii 29

3.1, DESAIN RISEL ..vviiieiiiiie ettt 29
3.2. Jenis dan SUMDEr Data..........cccorereiiiieniisinieieieie e 29
3.2.1. JENIS DALA ......veiieieeiie et 29
3.2.2. SUMDEE DALA.......oiveiiiiiiiiieiieieie e 30
3.3. Populasi, Sampel dan Teknik Pengambilan Sampel...................... 30
3.3.1. POPUIGST ...ttt 30
30302, SAMPEL...ciiiiie e 30
3.3.3. Teknik Pengambilan Sampel............ccccooeviiiieiiiiniicc e 31
34 UNIEANGLISIS ot 31
3.5. Definisi Operasional Variabel..............cccccooviiiiii i 31
3.6. Teknik ANAliSiS Data.........ccccvveiveriiiieiieie e seesie e see e 33
3.6.1. Uji Validitas dan Uji Reliabilitas.............ccccoceeviieiiiiiiicien 33
3.6.1.2. UjJi ValIAIaS ...eeveevieiiieieee et 33
3.6.1.3. Uji Reliabilitas ........ccooueierieriiiieniiie s 34
3.6.2. Analisis Regresi Linier BErganda ............cccocvevveieiveresieesinnnnnns 36
3.6.3. UJi HIPOLESIS ..vovveveiiiiisiieiieie ettt 37
3.6.3. L UJit oo 37
3iB.3.2. UJI F oo 37
3.6.4. Koefisien Determinasi (R?) .........c.cocveueeerreenninsnssnresenereeneene. 38
BAB IV HASIL PENELITIAN DAN PEMBAHASAN..........cccccovveiiiieene. 39
4.1, HaSil PENEITIAN .....eoveiiiieiiiieeeeie e 39
4.1.1. Karakteristik ReSPONCEN ........ccoieiiiiiiiiciiieee e 39
4.1.2. UJi ValdItaS ....ccueeeecieiiecce e 43
4.1.3. Uji Rel@DIITAS ...ceoviieiiiiiiiicicieie e 45
4.1.4. Analisis Regresi Linier Berganda .............ccccoevvevveiiececinecieenn. 46
4.1.5. UjJi HIPOTESHS ..ot 47
L5 1 UJET o 47
B.15.2. UJI F oo 49
4.1.6. Uji Koefisien Determinasi (R?)........ccocveevevreseseieersesisneneneen, 50
4.2, PEMDANASAN.........oiieieiieceee e 51
4.3. Temuan Penelitian..........ccoooiioiiiiie e 55
4.4. Keterbatasan Penelitian...........ccoooveviieiiiiiiiieee e 55
BAB V KESIMPULAN DAN SARAN ....oiiiiiiiiiieiesesie e 57
5.1, KESIMPUIAN ..o 57
0.2, SANAN ..ttt 59
5.3. Implikasi Penelitian..........cccccoeiveiiiiiiieiecc e 60
DAFTAR PUSTAKA ..ttt sttt st 62
LAMPIRAN ...ttt e e s et e e e e s e e e e et ae e e e anaeneeans 64

viii



Nomor

1.1.
2.1.
3.1
3.2.
4.1.
4.2.
4.3.
44.
4.5.
4.6.

DAFTAR TABEL

Nama Tabel Halaman
Market Share Cafe COffEE.......cuvrriieriier s 2
Penelitian Terdanulu ..........ccoocvoiiiiiiiii e 22
Operasional Variabel ..........c.ccceiviieiicie e 32
Uji REITADTITAS ...t 36
HasSil Uji Validitas.........cccoveiiieieciece e 43
Hasil Uji ReNaDIITaS. ... 45
Hasil Uji Analisis Regresi Linier Berganda............cccccovvvevveveiienieennns 46
HASTH UJT T s 48
HaSH UJi Foonce e 49
Hasil Uji Koefisien Determinasi (R?) ........cccoevveevrvcvevieersseceeseeienen, 50



Nomor

1.1.
2.1.
2.2.
4.1.
4.2.
4.3.
44.
4.5.

DAFTAR GAMBAR

Nama Gambar Halaman
HaSI Pra SUINVEY ......ociiiieceee et 3
Piramida Tingkatan Kesadaran Merek............c.ccooevviiieiinncnciennn 11
Model PENEITIAN .......oveiiiiiicieee s 28
Responden Berdasarkan Jenis Kelamin.........c.cccocevviniiiiniciicinnn, 39
Responden Berdasarkan USIa ..........cccccuevvereiiieiieeneeiie s 40
Responden Berdasarkan Pekerjaan ............ccovvviiiiiicncicicice 40
Responden Berdasarkan Pendapatan Per Bulan ............ccccceeviieninenns 41
Responden Berdasarkan Frekuensi Pembelian dalam sebulan ............. 42



DAFTAR LAMPIRAN

Daftar Lampiran Halaman
Kuesioner PENEITIAN .........cooiiieiiee e 65
KUESIONET Pra SUIVEY .....coviiiiiiiecieeie e 69
Data Tabulasi Karakteristik 30 Responden............cccoceoevenineninnninnn. 70
Data Tabulasi Karakteristik 100 Responden............ccccovvvevveveiieneennns 71
Tabulasi Data Pre-Test 30 ReSPONEN.........ccccvvviiiieiiciece e 72
Tabulasi Data 100 RESPONUEN ......ccecviiveieiieceee e 73
UJEValIITaS ..o 76
Uji Reliabilitas .........ccoveiiiiieccicce e 80
Analisis Regresi Linier Berganda ..........cccocooviviiiiiieiinene e 81
Uji Determinasi KOefiSiensi (R2) .........ccovvvveveveieeesieeeesssses s 83
Tabel Nilai r Product MOMENt ..........ccovvevieiieieee e 84
Tabel Nilal DIStHIDUSE To..oivviiiieieicee e 85

Xi



